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Year 2018 was a period 
of strong renewal

CLEAR 
FOCUS

Purpose: 
Food for Health, 
Heart and Earth.

Divestment of 
cattle feed business

Nov 2018

Divestment of 
confectionery 

business
Dec 2017

Organisational
restructuring
Spring 2018
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INTERNATIONAL 
BRAND 
HOUSE

NET SALES 228M€

* continuing operations, comparable figures

Raisio focuses on healthy food

EMPLOYEES320

26 M€*
EBIT

2018

2018

HEALTHY NOVELTIES

CARBON DIOXIDE
EMISSIONS

-75%

11 COUNTRIES
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Raisio Group net sales and EBIT 2018
Continuing operations

EBIT was mostly affected by:
• Russian fish feed import ban
• Challenges in Poland

and Russia
• Investments in marketing
• Exceptionally high grain

price increase
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Net sales Comparable EBIT
M€ %M€

15.3%

11.2%

2017 2018 2017



Health is

CLOSE COOPERATION  
WITH HEALTHCARE

PROFESSIONALS
SALES IN ELOVENA  
SNACK BISCUITS +15%

NEW PRODUCTS
Convenience  
Good taste
New categories and 
sales channels

Healthy Food 2018

consumer priority #1
STRONGLY WITH 
CONSUMERS
in their everyday life

Our latest 
oat innovation: 
ELOVENA MURU 
OAT MINCE



FORERUNNER
IN RESPONSIBLE  
FISH FARMING

GLOBAL DEMAND
for fish continues  
to grow

A digital tool for fish
growth monitoring
Feeding optimisation

Raisioaqua 2018

10%
of fish eaten in 
Finland is 
farmed in Finland

Increased awareness
Improved availability
Strongly in retail
campaigns
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Consolidated Income Statement

Board of Directors’ Report and 
Financial Statements p. 26
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Consolidated balance sheet 1/3 
(Board of Directors’ Report and Financial Statements p. 27)
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Consolidated balance sheet 2/3 
(Board of Directors’ Report and Financial Statements p. 27)
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Consolidated balance sheet 3/3 
(Board of Directors’ Report and Financial Statements p. 27)
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Parent company income statement
(Board of Directors’ Report and Financial Statements p. 79)
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Parent company balance sheet 1/2 
(Board of Directors’ Report and Financial Statements p. 80)
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Parent company balance sheet 2/2 
(Board of Directors’ Report and Financial Statements p. 80)



Raisio on the path of growth
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We are building United Raisio

PURPOSE
Food for Health, 
Heart and Earth.

VALUES
Courage, fairness, drive

HEALTHY GROWTH 
STRATEGY
2019 - 2021

GOOD FOOD PLAN
2019 - 2023
Corporate responsibility
programme



Food for Health, Heart and Earth.
Raisio’s purpose:





Raisio’s Key Strategic Targets 2019 - 2021

Oat-based value-added 
products will be the other 
strong pillar for Raisio’s
international business

Fewer but stronger 
brands: the focus on 
international Benecol
and Elovena brands

A values-led company
whose long-term 
success is enabled by 
skilled and committed 
personnel

1 2 3



Raisio’s Years of Growth

Secure the growth
and profitability

of the core business

2019 2020 2021
Oat-based value-added

products to be the other
pillar for Raisio’s

international business

Expansion into
new markets

Forerunner in responsibility • Acquisitions and partnerships
An attractive employer • Operational agility



2019: Growth and profitability of the core business
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NEW CONSUMERS
• New categories
• Efficient

communications for 
health care professionals

WE’LL MAKE ELOVENA 
AN INTERNATIONAL 

BRAND

FOCUS ON HEALTHY FOOD
• Fewer but stronger 

brands
• Main brands: 

Benecol and Elovena

STRONG COMMERCIAL 
FOCUS
• New organisational

structure
• Gross margin

management
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Raisio and Dr. Schär: strategic alliance

Opportunities for 
verstatile cooperation
• product development

and manufacturing
• Benecol and Elovena-

brands to Dr. Schär’s
strong markets

A leading global company 
in gluten-free foods 

Raisio is a forerunner
• Cholesterol-lowering

functional foods
• Finnish oat innovations

Combined expertise 
of the companies 
opens new commercial 
opportunities



Raisio’s Responsibility Programme: Good Food Plan

Healthy
food

Environmentally
friendly

packages

Food
professionals

Sustainable
food

Climate
change and 

carbon
neutrality
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Good Food Plan: Key Targets 2019 - 2023

We promote 
the responsibility of our 
entire supply chain and 
expect commitment to 
respect human rights

WE WILL STOP USING 
PLASTIC PACKAGES 
in our consumer products

of our products 
will be healthy 

alternatives in their 
own categories

80%

We aim to have 
CARBON NEUTRAL 
PRODUCTION

All our consumer product 
packages will be 
RECYCLABLE

We strive for an excellent 
EMPLOYEE EXPERIENCE

with support for healthy lifestyle
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