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Net sales EBIT

Raisio Group net sales and EBIT 2019

228.2 236.3
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POSITIVE CASH FLOW

23.3 M€
2018:       
11.5 M€**

*Cash flow after financial items and taxes
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Raisio investing in growth

• Investments almost quadrupled                                   
from 2018

• At the Nokia mill, modernisation and capacity 
expansion were completed in 2019

• Manufacture of gluten-free oat products
• A new production plant of 45 M€ for plant-based value-

added products to the Raisio’s industrial area
• First products in stores H2/2021
• Production plant will increase Raisio’s production 

agility and manufacturing capacity
• Investments respond to the strong growth in demand 

for plant-based food in Europe and support the growth 
of Elovena and Benecol brands in line with the strategy

19.5 M€

INVESTMENTS 2019
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• The survey of international markets 
got underway.

• The Elovena brand and product range 
were developed so as to inspire 
interest among international 
consumers.

• Domestic and international B2B actors 
are increasingly interested in gluten-
free oats.

International 
oat business

• Business profitability shifted to a 
growth trend in all market areas.

• New consumers were gained for 
Benecol products.

• Continued sales growth for Elovena
products. 

• New market areas were achieved for 
Raisioaqua.

Growth and profitability of 
Raisio’s core business

Strategic progress during 2019
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Healthy Food Unit 2019

In the UK, 
profitability
improved,  net sales
decreased

Novelties attracted
new consumers

Sales increased in 
new Elovena 100% 
oat snack biscuits

Internationalisation 
of the Elovena brand 
in preparation

Net sales

137.5 M€
(2018: 137.7 M€)

EBIT

18.2 M€
(2018: 17.1 M€)

In Finland, sales in 
Benecol products
+12 %

Sales growth of
more than 4%



6

Healthy Ingredients Unit 2019

Strong growth in 
the key markets, 
Finland and Russia

Market  openings in 
Poland and Sweden

Growth seen 
especially in gluten-
free oat products

Net sales

124.6 M€
(2018: 116.6 M€)

EBIT

12.5 M€
(2018: 12,9 M€)

Ingredients
In oat products, good
growth in BtoB sales 
continued

Fish feeds
Sales in fish feeds 
increased by over
30% from the 
previous record year 
2017



7

Good Food Plan 2019 - 2023:
first year achievements of our responsibility programme

TARGET 2023

100% carbon-neutral 
own production
Alternatives as 
the carbon-neutral 
energy solution at 
Nokia mill

TARGET 2023

No plastic packaging, 
100% recyclability
Recycling instructions, 
surveying and testing of 
packaging materials

TARGET 2023

Excellent employee 
experience and 
healthy lifestyle
Nutrition training, 
health events, value 
workshops

TARGET 2023

80% of consumer 
products healthy 
alternatives
Update of the healthy 
food criteria, healthy 
novelties

TARGET 2023

Supply chain 
responsibility and 
commitment to human 
rights
Commitment to the Raisio
Code of Conduct, training 
on human rights
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Consolidated income statement 1/2 (p. 26)
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Consolidated income statement 2/2 (p. 26)
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Consolidated balance sheet 1/3 (p. 26)
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Consolidated balance sheet 2/3 (p. 26)
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Consolidated balance sheet 3/3 (p. 26)
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Parent company income statement (p. 73)
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Parent company balance sheet 1/2 (p. 74)
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Parent company balance sheet 2/2 (p. 74)



Food for Health, Heart and Earth.
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